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¨  the	
  Cirst	
  gender-­‐based	
  analysis	
  of	
  the	
  unionized	
  independent	
  screen-­‐
production	
  industry	
  workforce	
  in	
  Canada	
  

¨  reClects	
  and	
  captures	
  the	
  highly	
  collaborative	
  nature	
  of	
  working	
  in	
  
the	
  screen-­‐based	
  production	
  industry	
  

¨  the	
  inaugural	
  edition	
  of	
  a	
  series	
  of	
  reports	
  that	
  will	
  track	
  the	
  
progress	
  of	
  gender	
  equality	
  in	
  the	
  Canadian	
  independent	
  screen-­‐
based	
  production	
  sector	
  through	
  statistical	
  analysis	
  and	
  scholarly	
  
research	
  

	
  
“…the	
  media,	
  arts	
  and	
  entertainment	
  sectors	
  are	
  the	
  framework	
  of	
  

political,	
  economic	
  and	
  social	
  developments.	
  At	
  the	
  same	
  time	
  they	
  are	
  a	
  
powerful	
  tool	
  for	
  creating	
  public	
  opinion	
  and	
  people	
  construct	
  their	
  
perception	
  of	
  the	
  world	
  through	
  what	
  they	
  are	
  seeing	
  in	
  the	
  media.”	
  

2011	
  General	
  Assembly	
  Resolution	
  on	
  Equality	
  in	
  the	
  Media,	
  Entertainment	
  and	
  the	
  Arts	
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Figure	
  1	
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  Female	
  dominated	
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  categories,	
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  percentage	
  of	
  membership	
  
by	
  department	
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Figure 2  – Male dominated occupational categories, as a percentage of membership by department 
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Number of working UDA members, cinema and television,  

by gender and age group, 2012 
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1.	
   	
  Form	
  a	
  Gender	
  Equality	
  Working	
  group	
  or	
  
	
  Women’s	
  Committee	
  with	
  a	
  clear	
  mandate	
  

	
  
	
  
	
  
of	
  the	
  world	
  through	
  what	
  they	
  are	
  seeing	
  in	
  the	
  media.”	
  



	
  
2.	
  Gather	
  gender-­‐
based	
  data	
  for	
  your	
  
organization	
  
,	
  economic	
  and	
  
social	
  developments.	
  
At	
  the	
  same	
  time	
  they	
  
are	
  a	
  powerful	
  tool	
  for	
  
creating	
  public	
  opinion	
  
and	
  people	
  construct	
  
their	
  perception	
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media,	
  arts	
  and	
  



4.	
  	
  Put	
  Gender	
  Equality	
  on	
  YOUR	
  Agenda!	
  
	
  



5.	
  Do	
  gender-­‐based	
  professional	
  development	
  
initiatives	
  or	
  gender-­‐equality	
  training	
  
political	
  



	
  6.	
  	
  Join	
  us!	
  	
  
	
  

¨  Help	
  CUES	
  get	
  and	
  keep	
  gender	
  on	
  the	
  
agenda.	
  	
  

	
  
¨  Help	
  us	
  develop	
  a	
  Gender	
  Equality	
  

Checklist	
  for	
  production.“…entertainment	
  
sectors	
  are	
  the	
  framework	
  of	
  



SexMoneyMedia	
  &	
  TIFF	
  Higher	
  Learning	
  Panel	
  
2:00-­‐3:30PM	
  in	
  Cinema	
  3	
  	
  	
  	
  	
  
Moderated	
  by	
  Rina	
  Fraticelli	
  
With:	
  	
  
¨  Ferne	
  Downey,	
  ACTRA	
  National	
  President	
  	
  	
  
¨  John	
  Doyle,	
  Globe	
  and	
  Mail	
  Television	
  Critic	
  
¨  Lauran	
  Michalchyshyn,	
  Head	
  of	
  Sundance	
  
Productions	
  

¨  Dr.	
  Stacy	
  Smith,	
  USC	
  Annenberg	
  	
  &	
  Head	
  
Researcher,	
  Geena	
  Davis	
  Institute	
  on	
  Gender	
  and	
  
Media.	
  	
  




